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Corporate
Financial McDonald's Global Comparable Sales Rise 3.9% in February

OAK BROOK, Ill., March 8, 2011 /PRNewswire via COMTEX/ --
Electronic Press Kits

McDonald's Corporation (NYSE: MCD) today announced global comparable sales growth of 3.9% in
Image Gallery February. Performance by segment was as follows:

Media Contacts
U.S. up 2.7%

Europe up 5.1%

Asia/Pacific,Middle East and Africa up 4.0%

"McDonald's commitment to connecting with customers around the world continues to drive our
sales performance," said McDonald's Chief Executive Officer Jim Skinner. "When customers visit
McDonald's they are looking for great-tasting food that is affordable, convenient and served in a
contemporary and inviting atmosphere. We are pleased that more customers are finding their great
restaurant experience at McDonald's."

In the U.S., comparable sales increased 2.7%for February driven by continued strong demand for
McCafe beverages, McDonald's popular breakfast, featuring the new Fruit & Maple Oatmeal, and
everyday value throughout the menu. McDonald's U.S. remains committed to its long-term strategy
of attracting customers by enhancing the restaurant experience, expanding McCafe options to
become a beverage destination, and leveraging core products like Chicken McNuggets and the
burger line-up.

In Europe, comparable sales rose 5.1% in February led by France, the U.K. and Russia. Unique
premium menu offerings, including France's new premium beef campaign and the Big Tasty featured
in the U.K., ongoing restaurant modernization and enhanced customer conveniences contributed to
the month's results.

February comparable sales increased 4.0% in Asia/Pacific, Middle East and Africa fueled by sales
growth in Japan and Australia, partly offset by China due to the timing of Chinese New Year. Across
the segment, compelling menu initiatives, including limited-time offers such as the Big America 2
promotion in Japan and the Value Lunch program in Australia, are resonating with customers and
differentiating the McDonald's experience.

Systemwide sales for the month increased 8.1%, or 5.2% in constant currencies.
McDonald's effective tax rate for the first quarter is expected to be 27% to 29%, reflecting a

deferred tax benefit related to certain foreign operations. The Company continues to expect the full
year effective tax rate to be 30% to 32%.

Percent Increase/ (Decrease) Comparable Systemwide Sales
Sales As Constant
Month ended February 28, 2011 2010 Reported Currency
McDonald's Corporation 3.9 4.8 8.1 5.2
Major Segments:
U.s. 2.7 0.6 3.4 3.4
Europe 5.1 5.4 9.2 7.5
APMEA* 4.0 10.5 13.0 4.6

McDonald's Corporation 4.6 3.6 7.7 5.9
Major Segments:
U.s. 2.9 (0.1) 3.6 3.6
Europe 6.1 4.8 6.8 8.6
APMEA* 4.6 7.2 13.3 5.1

* Asia/Pacific, Middle East and Africa

Definitions

Comparable sales represent sales at all restaurants in operation at least thirteen months including
those temporarily closed, excluding the impact of currency translation. Some of the reasons
restaurants may be temporarily closed include reimaging or remodeling, rebuilding, road
construction and natural disasters. Management reviews the increase or decrease in comparable
sales compared with the same period in the prior year to assess business trends.

Constant currency results exclude the effects of currency translation and are calculated by
translating current year results at prior year average exchange rates.

Systemwide sales include sales at all restaurants, whether operated by the Company or by
franchisees. While franchised sales are not recorded as revenues by the Company, management
believes the information is important in understanding the Company's financial performance because
these sales are the basis on which the Company calculates and records franchised revenues and are
indicative of the financial health of the franchisee base.

The number of weekdavs and weekend davs can impact our reported comparable sales. For the
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